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Business Meetings BEX Asia Matchmaking 
team will do an outreach 
in July. 

BEX Asia Business Builder – Available to All Exhibitors
1. Exhibitor Profile
2. Exhibitor Dashboard

1. Colleqt (2025 Free value-added tool)
2. Lead Manager

https://www.bex-asia.com/en-gb/Exhibit/business-builder.html
https://www.bex-asia.com/en-gb/Exhibit/business-builder/exhibitor-profile.html
https://www.bex-asia.com/en-gb/Exhibit/business-builder/exhibitor-dashboard.html
https://www.bex-asia.com/en-gb/Exhibit/business-builder/efficient-visitor-led-exhibitor-Info-collection-colleqt.html
https://www.bex-asia.com/en-gb/Exhibit/business-builder/lead-manager.html


Submission - Press Release
Announce your brand/product to a wider audience.

Read sample A Read sample B Read sample C

BEX Asia Exhibitor 
Spotlight 

To Provide:
 A min. 500 words article in the form of a press release, 

product feature or other relevant announcement
 One 990 x 660px image (jpeg) as article featured image
 Provide URL link for CTA
 Deadline: 25 July 2025

https://www.bex-asia.com/en-gb/blog/exhibitor-releases/carrier-to-showcase-resilient-sustainable-and-intelligent-building-solutions-at-bex-asia.html
https://www.bex-asia.com/en-gb/blog/exhibitor-releases/daikin-introduces-revolutionary-hvac-management-platform.html
https://www.ebmpapst.com/sg/en/newsroom/news/2024/ebm-papst-sea-announces-change-in-managing-director.html
https://www.bex-asia.com/en-gb/blog/exhibitor-releases.html
https://www.bex-asia.com/en-gb/blog/exhibitor-releases.html


One-time EDM banner positioned within BEX Asia e-DM to
promote your product/services through BEX Asia’ extensive 
database

To Provide:

 Header banner in 600 (W) x 200 (H)

 Provide URL link for banner

 Deadline: 18 July 2025

e-DM banner

ONLY FOR ENHANCED PACKAGE

Submission 
– e-DM Banner



Submission – Dedicated EDM
Promotes your BEX Asia presence with our exhibitor promotional tools.

To Provide Assets in:

 Header banner in 600 (W) x 200 (H) in JPEG or PNG file 

 Short write-up of 200 words in Word Doc file

 Subject title of e-DM (Suggest to keep it from 35 to 120 
characters)

 Preview texts of e-DM (Suggest to keep it from 35 to 120 
characters)

OR Provide Asset in:

 Html file consists with all content and images 

Sample of html file 

 Subject title of e-DM (Suggest to keep it from 35 to 120 
characters)

 Preview texts of e-DM (Suggest to keep it from 35 to 120 
characters)

*Slots are on first-come-first-serve basis

[Up to Organizer's discretion on allocation of slots]

Black out period: 22 Aug 2025 – 5 Sep 2025

EDM Sample

EDM Sample with html file



Submission – Web Banner
To Provide:

 970 (W) x 90px (H) – for desktop

 728 (W) x 90px (H) – for tablet

 300 (W) x 250px (H) – for mobile

 UTM hyperlink to your preferred website

 Deadline: 18 July 2025; Longer runway on the website is 
provided when submission is made before deadline. 

350x250

728x90

970x90



Submission – Dedicated 
Social Post
The post will be scheduled within the core lead-up 
period to the show, so as to maximise your brand 
visibility.

To Provide:

• One high resolution image (JPEG/PNG) showcasing  
your brand/product in 1,200px (W) x 627px (H); OR - 
1080 (W) x 1080px (H)

• Your preferred caption for the post

• Your brand/product social media handles for 
Facebook and LinkedIn

*Slots are on first-come-first-serve 
basis [Up to Organizer's discretion on 
allocation of slots]

Black out period: 22 Aug 2025 – 5 Sep 2025



Submission – Inclusion in PR 
Activities

To Provide:
1. Main point of contact for PR matters. BEX Asia’s PR Agency PIC will do reach out to the 

PIC. 
 Name
 Contact No. 
 Email 

2. Company’s Spokesperson Preferably a non-salesperson

3. Key innovations that we can use to pitch to the media

4. Any onsite activities – Why visit: MOU signing, Exclusive Product Launch, Booth activities

Pitching to the media is on a best effort basis. Content pick-up is subject to media outlets’ 
discretion. 
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